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Industry or 
group Major players Key policy areas

Lobbying 
expenditures for 2012

Finance Insurance, securities and 
investing, real estate, banks, 
finance/credit companies

Financial regulation and 
reforms

$487.5 million

Oil Exxon Mobile, Koch Industries, 
Chevron Corporation; Royal 
Dutch Shell

Environmental 
regulation

$140.7 million

Agribusiness Food industry (Kraft, 
Unilever, Monsanto); tobacco 
companies (Phillip Morris); 
biofuel producers and logging 
companies

Food labeling, 
environmental 
regulation, biofuel 
production

$139.7 million

Defense Lockheed Martin, Boeing, 
General Dynamics

Defense, military $136 million

Technology Apple, Microsoft, Google, 
Amazon, Facebook

Corporate tax rates, 
cybersecurity, Net 
neutrality

$133.2 million

Pharmaceuticals Pfizer, Eli Lilly & Co., Merck Health care regulation $119.5 million

Mining The coal industry Environmental 
regulation

$32.6 million

Retirees AARP Health care, Medicare, 
Social Security, 
retirement and age 
discrimination

$9.9 million 

Gun rights National Rifle Association 
(NRA)

Second Amendment 
rights, gun control and 
regulation

$6.1 million 

Pro-Israel American Israel Public Affairs 
Committee

Foreign policy $3.6 million

Sources: Compiled by the authors using rankings by BusinessPundit.com, www.businesspundit.com/10-of-the-biggest-lobbies-in-washington/, 
April 26, 2011, and figures from the Center for Responsive Politics, www.opensecrets.org/lobby/top.php?indexType=c&showYear=2012.

Table 13.1

to a congressional campaign is $5,000 for each separate 
election. While some PACs give millions to campaigns, 
most PACs give less than $50,000 to candidates for each 
election cycle, focusing their contributions on members of 
the committees responsible for drafting legislation impor-
tant to their groups.104 In the wake of the Citizens United 
decision, however, considerable money can be spent by 
groups on a candidate’s behalf, and the groups don’t have to 
disclose the donors’ identities. It has become apparent that 
although the Citizens United decision made only small 
changes to campaign finance law, it had the psychological 

effect of giving a “green light” to those who wanted to 
spend lavishly on an election.105 In 2012 the so-called Super 
PACs unleashed by Citizens United spent more than one 
billion dollars, though it wasn’t clear that all that money 
had a real impact on the outcome of the election, at least in 
the presidential and Senate races.106

PAC spending is usually directed toward incumbents 
of both parties, with incumbents in the majority party, 
especially committee chairs, getting the greatest share. 
This dramatic difference is shown in Figure 13.4, which 
illustrates not only that most of the PAC money goes to 

Colbert Super PAC, 2012


